
Professional  
magazine production
Let us help you optimise your magazine production and cut costs
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Dedicated to magazine production
Buchs is quite simply dedicated to magazine production – and with more than a century of expe-
rience of graphic production, we know a thing or two about the industry. To maintain our position 
in an ever more competitive market, we have established a subsidiary in Vietnam, spent years 
perfecting our processes and built up a successful team of dedicated professionals.

Here’s what we offer

Low pricing
Outsourcing production to our office in Ho Chi MInh City allows us to produce high-
end magazines at very low cost.

High quality
Our team of skilled creative staff are experts in magazine design, ensuring highest 
quality professional layout.

Flexible workflow
Our workflow can be tailored to perfectly match the editorial processes and general 
needs of our clients.

Reliable and secure
Our advanced setup and server technology keep your files safe at all times, ensu-
ring easy and timely transfers.
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A proud selection of clients
Spanning from fashion and lifestyle to weekly magazines, we serve a wide variety of clients and 
are accustomed to designing for many different looks and styles.

ALT for damerne - by Egmont Publishing
85% of Alt for Damerne’s readers are women, 39% are 25 - 49 years old, 47% have 
a higher education, 89% are willing to pay extra for quality.

Vores børn - by Egmont Publishing
73% of Vores Børn readers are women, 58% of readers have children age 0-6, 59% 
have a higher education, 40% have a household income above €80,500.

ALT interiør - by Egmont Publishing
85% of Alt Interiør’s readers are women, 39% are 25 - 49 years old, 47% have a hig-
her education, 89% are willing to pay extra for quality.

Hendes verden - by Egmont Publishing
85% of Hendes Verden readers are women, 63% are interested in health, 58% do 
crafts on a weekly basis, 51% are interested in gardening.

Boligliv - by Egmont Publishing
77% of BoligLiv’s readers are women, 41% are 30 - 49 years old, 48% have a higher 
education, 88% are willing to pay extra for quality.

Hjemmet - by Egmont Publishing
30% of Hjemmet‘s readers are men, 75% are 50 years or older, 71% live in a house, 
62% are interested in health, 49% are interested in gardening.

Fit living - by Egmont Publishing
79% of Fit living’s readers are women, 53% are 25 - 45 years old, 54% have a higher 
education, 80% exercise on a weekly basis.

HER & NU - by Egmont Publishing
36% of Her & Nu readers are men, 73% of readers are 40 plus, 66% of readers live 
in a house.
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Want to talk about it?
We would love to hear from you. buchs@buchs.dk


